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l. Introduction

Where did this information come from?
How do we know it’s accurate?
Is this reliable?

Is there a stronger source we could use?

In today’s digital age, information travels quickly—and so can misinfor-
mation, which can shape public opinion and even influence major events.

The role of journalism is to inform the public accurately.
This is why fact-checking plays an important role in digital jour-
nalism. It helps ensure that the news shared with the public is accurate

and reliable.

In Laos, Facebook is the most popular platform for internet users to
follow the news and stay informed.

Yet, many news pages appear on Facebook, both official and unofficial.

Some of these unofficial pages may even change or distort informa-
tion. For this reason, journalists shoul take extra care and use different
methods to check whether the sources they are citing are legitimate.

Misinformation spreads fast and damages trust injournalism.

Key to success against fake news is to Be Transparent Always include
the sources and explain how the information was verified.

This helps build trust with readers and shows that the news has been
carefully checked.

This also serves as a protective measure for the publication

J
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Does this make sense?
Is anything missing?

Does the evidence support the main point?
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Il. Fake News: Basics
How to Spot Fake News

« Unclear Information

Fake news is usually short, incoherent, and shared without
key details like the date or the location of the incident.

« Low-Quality or Edited Images

Unofficial news pages and individuals on social media often
use low-resolution or manipulated images and videos.

« Lack of Credible Sources

Fake news rarely cites official or popular sources.

What to do?

1. Verify Information from Official Sources

Why: Fake news often spreads without official confirmation.

How to Spot Fake New:

« Always check for government, institutional, or organizational
announcements before reporting.

« For Laos, this includes official Facebook pages of ministries,
government press releases, or verified social media accountsg,

« Example: If a story mentions a new policy, look for the official
post or PDF on the ministry’s page before publishing,
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2. Cross-Check Across Multiple Platforms

I Why: Single-source information may be misleading or false.

I How:

« Look for the same news on different reputable platforms:
local news outlets, international wire services, or recognized
NGOs.

« If the story only appears in one place or an unverified social
media account, flag it for further verification.

3. Use Keywords to Search

I Why: Helps uncover the original source or corroborating reports.

I How:

« Break down the news into key terms (names, locations,
events) and run searches in Google, Bing, or social media
search bars.

« Use quotation marks for exact phrases and add “site:.gov”
or “site:.org” to focus on authoritative sources.

searches
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4. Check the Source’s Profile

Why: Many fake accounts mimic real people or organizations.

How:
« Look for verification badges, account age, past posts, and

follower engagement.

« Be cautious with newly created profiles or those posting
sensational content without context.

5. Use Google Tools

Why: They help trace the origin and credibility of content.

How:

« Google Advanced Search: Filter results by date, region, or
domain to find reliable sources.

« Google Reverse Image Search / TinEye: Check if images
have been reused or misrepresented.

« Google News: Confirm if multiple reputable outlets are
reporting the same story.

Operational Tip: Make source verification a routine step in every
story. A quick checklist before publishing official source, cross-check,
keyword search, profile verified, image verified can drastically reduce
the risk of spreading fake news.
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! Always stay critical and avoid
sharing unverified news,

especially during emergencies !
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lll. Fact-Checking in Everyday
Newsrooms

In many newsrooms, there’s no separate fact-checker. That means

reporters and editors are responsible for checking all facts before
publishing,

Writers should:

« Always verify key facts with reliable sources,
especially if the claim is central to the story.

« Set aside time to go through the story line by
line before submitting .

Editors should:
« Ask tough questions about big claims.

o Check that sources are strong and reliable.
Do basic fact-checks (like spelling, dates, and
numbers).

For bigger or more sensitive stories (like long features
or legal investigations), a newsroom may use a more
detailed review process, checking every fact and even
re-interviewing sources.
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IV. Fact-Checking on the Ground

Editors?

Local stories, cultural features, accidents, interviews,
breaking news. Whenever a story is accessibles.

How?

« Go to the scene. Talk to eyewitnesses and sources.
« Use photos, video, and audio as supporting

evidence.
« Bring essential tools: camera, notebook, microphone,

phone.
« If in-person is not possible, do phone interviews.

! Always double-check claims with

more than one person !

=

]
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V. Online Verification

| How to Use OSINT Tools
for Fact-Checking

Journalists can use simple online tools to verify images
and spot false claims. Here's how:

« Reverse Image Search (Yandex): Yandex is especially good
at finding older or similar images from Asia. Upload a photo to
see if it was used before or taken from another story.

« Photo Metadata (Metadata2Go): If the image still has
metadata (EXIF), upload it to check for details like the date,
location, or

device used. This helps confirm when and where it was taken.

« Social Media Tracking (CrowdTangle): If you have access,
CrowdTangle can show where and when a post or image ap-
peared online, helping trace the original source.

« Location Check (Google Maps / Mapillary): Compare
buildings or landmarks in a photo with real locations using
Google Maps or Mapillary. This helps verify if a photo was

actually taken in the place claimed.

« Weather Verification (Windy / AccuWWeather): Check
if there were any weather events, like rain or storms, on the
claimed date. If not, the photo is likely fake.

Example:

If the same image appears on Yandex from years ago,
the metadata shows it's old, and there was no recent bad
weather, the post is false.
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! Always trace where information came from,

when it first appeared, and who shared it !
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VI. Red Flags to Watch Before
Publishing

A fact-check often finds small mistakes, like typos or unclear
quotes, but sometimes it uncovers bigger problems that can weaken
orevenkill a story. Editors can help avoid this by watching out for:

1. False Balance

Be careful with stories that give equal weight to views not
supported by evidence.

I Ask:

Is there real proof for this viewpoint, or is it just to
sound “balanced”?

2. Big Claims Without Sources

Watch for bold statements that aren't backed up.

I Ask:

Where did this come from? Who supports or
disagrees with it?

3. Single-Source Accusations
Be extra careful if serious claims rely on just one source.
| ask

Is this enough proof? Can it be confirmed?
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VIl. Best Practices

« Set a clear editing process:
reporter — editor — copy editor.
« Don't skip fact-checking steps, even under deadlines.

« Always check strong or risky claims, like those about crimes,
science, health, or medical products.

Quick fact-checking checklist

» Names and job titles.

« Places and ages.

« Dates and numbers.

« Gender and pronouns.

« Simple facts that are easy to get wrong,

VIIl. What is Information Integrity?

Before hitting “share” on a story or publishing an article, it’s worth asking:
is this the full, truthful picture?

Information integrity is all about sharing news and stories that are accurate,
honest, and fair throughout.

It means checking your facts, being transparent about sources, and avoiding
exaggerations or omissions that could distort the truth.

Use trusted fact-checking tools:

« Google Fact Check Explorer - toolbox.google.com/fact-
check
« Snopes - snopes.com

« AFP Fact Check - factcheck.afp.com
« PolitiFact - politifact.com
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IX. Understand the Types of
Harmful Information

It's easy to lump all false or misleading content together, but not all harmful
information works the same way. Knowing the differences between misinformation,
disinformation, and misinformation can make it easier to spot each type and respond

in the right way.

« Misinformation:
This happens when false information is shared unintentionally. For example,

sharing the wrong date for an event without realizing it.

« Disinformatione: This is when false information is shared deliberately to
mislead or deceive others. An example would be a fake post claiming that a

public figure has passed away.

« Malinformation: This involves sharing true information, but with the intent to
cause harm or by presenting it out of context. For instance, publishing someone’s

private documents to damage their reputation.

More Examples of Harmful Information in
the Thailand-Cambodia Conflict

| Misinformation:

» What happened: False reports emerged claiming Thai soldiers
had committed atrocities—like beheading Cambodian troops or

trampling their bodies.

« Source: The Thai government publicly debunked these claims,
calling them “absolutely fake news” and clarifying that captured
Cambodian soldiers were treated humanely, provided medical care,

and repatriated transparently thaigov.go.thnationthailand.
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Disinformation:

» What happened: A fabricated video circulated online show-
ing what seemed like a Thai air raid against Cambodian forc-
es—but the footage was actually from the Russia-Ukraine war.

« Source: Verification by Thai PBS revealed the clip wasreused
and misleading, confirming it was not from the Thailand-

Cambodia conflict FULCRUMThai PBS.

Malinformation:

» What happened: Accurate reports surfaced that multiple
Thai soldiers were injured by landmines along the border,
leading to mutual accusations of treaty violations. Thailand
claimed Cambodia had planted fresh mines, while Cambodia
insisted they were remnants from past wars. Although the
incident itself

was real, it was leveraged to escalate tensions.

« Sources: Coverage from Reuters, The Guardian, and AP
confirmed the incident and opposing narratives:

« Reuters detailed Thai accusations and
Cambodian denials regarding landmines
Reuters+1,

« The Guardian reported injuries to soldiers
and Cambodia’s demining record The Guard-
ian,

« AP News News noted both the injuries and

Cambodia’s denial of planting new mines
apnews.com.
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Standard to follow:

« Cross-check with at least two independent
sources

« Always provide clear context for quotes, photos,
and videos

« If you're unsure, label it clearly as unverified

By recognizing these distinctions, journalists can
respond appropriately to each type and help reduce
the spread of content that misleads, manipulates, or
causes harm
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Your reporting shapes

public opinion and trust.
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X. Spotting Foreign Influence:
FIO & FIMI

Sometimes, outside forces try to sway public opinion or stir division without
us even realizing it.

These foreign influence campaigns can range from quiet, behind-the-scenes
efforts to large-scale operations, often using false stories, fake accounts, or
altered images to target certain groups.

Knowing the difference between Foreign Information Operations (FIO)
and Foreign Information Manipulation and Interference (FIMI) helps people
and journalists spot these tactics and push back against them.

| FIO:

Efforts by foreign actors to shape opinion in another country
through false or misleading information.

| FIMI:

FIMI refers to state-sponsored or state-aligned efforts that
manipulate information to undermine democratic processes, SOW
division, or erode public trust. Unlike general disinformation, FIMI
is characterized by:

« State or state-aligned actors: Governments or entities
with their backing,

« Coordinated operations: Planned and executed with
intent.

« Manipulative tactics: Employing strategies to deceive or
mislead.

« Harmful objectives: Aiming to disrupt democratic val-
ues and processes.
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These operations often involve sophisticated methods such as fake websites,
counterfeit social media profiles, and doctored media to create confusion and
spread distrust. The European External Action Service (EEAS) defines FIMI
as a "mostly non-illegal pattern of behaviour" that poses a threat to democratic
societies and institutions. The complexity of FIMI makes it challenging to
counter, requiring a comprehensive and coordinated response. (EU DisinfoLab)

Further Reading: For a more in-depth understanding, you can explore the
FIMI-ISAC platform, which promotes the sharing of information and analysis
to combat FIMI threats.

Tools to detect foreign manipulation:

« Graphika - graphika.com
« EUvsDisinfo - euvsdisinfo.eu
» NewsGuard - newsguardtech.com

Check before you quote viral claims, screenshots, or websites
during sensitive periods like elections, protests, or crises.

Keeping an eye out for foreign manipulation means staying
informed and using reliable tools to verify information.

Especially during critical moments like elections, protests, or crises,
journalists who turn to trusted resources can help limit the spread
of disinformation and protect honest, open public conversations.

1. What is Coordinated Inauthentic
Behavior (CIB)?

CIB happens when a group of fake or deceptive accounts
work together to mislead people or manipulate online discus-
sion.

Warning signs of CIB:
« Dozens of social accounts posting the same message.
« Accounts with no real profile pictures or history.

« Sudden trends with no clear source.
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Examples of CIB in the Thailand—Cambo-

dia online conflict:

« Hashtag Manipulation: The Thai military promoted
hashtags like #lngilsnavuusifiosulsioarn (“Thais love peace
but are not cowards” )to rally nationalist sentiment and

portray
Cambodia as the aggressor.
FULCRUM

« Fake Videos and Images: Cambodian media circulated
a fabricated video of a Thai air raid, which was actually
recycled footage from the Russia-Ukraine war, to depict

a Thai jet being shot down.
FULCRUM+1

« Impersonation and Fake Accounts: Both sides have
been accused of creating fake media accounts posing as
neutral journalists or citizens to spread misinformation
and influence public perception. Facebook+2KhaosodEn-

glish+2

These tactics highlight how digital platforms can
be weaponized to distort reality and manipulate

public opinion during conflicts.

How to investigate suspicious networks:

« Use tools like CrowdTangle (for Facebook / Instagram tracking)

« Use Hoaxy - hoaxy.osome.iu.edu for Twitter/X analysis

« Reverse image search with Google Images or TinEye
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2. Why This Matters for Journalists

Your reporting shapes public opinion and trust.

If you report inaccurate info:

« You may harm someone's life or reputation.
« You may help spread propaganda or panic.

« You risk losing your readers’ trust.

But if you verify, explain, and stay transparent:
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« You strengthen journalism’s role in society.

« You protect democracy and public safety.



Xl. How to Train the Team

Before journalists can expect their colleagues to fact-check well, they need
to make them see why it matters.

A newsroom can'’t run on guesswork, not for long, anyway. Accuracy is
your currency, and trust is your reputation. Once those are gone, they’re hard
to win back.

That’s why fact-checking shouldn’t be a “maybe” step in your reporting
process; it should be the natural, automatic thing you do before hitting publish.
Think of it as sharpening your tools before you start building, it saves you from
messy mistakes later.

Fact-checking is the foundation of a strong newsroom. It must be practiced
consistently to ensure efficiency, accuracy, and trust with readers. To build this
habit, make fact-checking a standard part of every story, with everyone in the
newsroom following the same, simple, and quick method.

When a story comes from social media, guide your colleagues through
these steps:

1. Check the Source

« Identify who posted it. Is this person or account
credible?.
2. Examine the Content

« Review the post and comments carefully. Look for
time, date, and location clues.
3. Cross-Verify

« Search other accounts or news outlets to see if the
information matches.
4. Contact Relevant Authorities

« Reach out to officials, agencies, or organizations
linked to the incident.
5. Visit the Scene (if possible)

« Send someone to confirm the situation first-hand.
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Note:

In Laos, image and data limitations can make tools like
Google Lens less effective for tracking the original source of
images.

Example to Use in Training A common scenario involves photos
or videos of a fire on a roadside power pole. This type of content
often spreads quickly, and the newsroom may feel pressure to warn
the public right away. However, before publishing:

1. Search by Location

Use keywords such as the village name, city, street name, near-
by landmarks, or “fire” to check whether it’s a recent incident.

2. Confirm Specific Details

Identify the full location name, verify the exact spot, and
confirm the time period.

3. Assess the Situation

Find out if there was damage, injuries, and whether fire
and rescue teams have arrived.

Once all details are verified, the team can publish the story
with confidence, knowing it’s accurate and timely.

At the end of the day, fact-checking is less about being
suspicious of everything and more about being respectful to
your readers.

You're saying,* value your trust enough to make sure this is true
before I share 1t”. When you make this part of your newsroom’s
culture, you're not just training better reporters, you're building
a stronger bridge between your work and the people who rely
on it. And in journalism, that bridge is everything.
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XIl. How to Report Fake
Accounts on Social Media

For journalists, the digital landscape is both a powerful tool and a potential
minefield. Fake accounts and impersonating pages can spread misinformation,
damage reputations, and even exploit audiences financially.

Teaching journalists how to identify and report these accounts ensures the
newsroom is proactive, protecting both its content and the public. When mul-
tiple journalists act together, reporting becomes more effective and platforms
are more likely to take swift action.

I Step-by-Step Guide
Reporting Fake Facebook Pages

1. Go to the page.
|:| 2. Tap the three dots (***) below the
cover photo.
3. Select Report Page.
4. Choose a reason (e.g, fake profile,
impersonation, false information)
5. Submit the report.

Pro tip: If the fake page claims to be a
|:| news outlet to sell low-quality products or
scams people out of money, select Busi-
ness. This draws Meta’s attention and
increases the chance of a quick removal.
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Reporting Fake Ac-
counts (App or Web)

1. Go to the profile.

2. Tap Share or Options.

3. Tap Report — choose Report account.
4. Select a reason and submit.

Example: If someone is imperson-
ating your news channel, re-upload-
ing videos, or infringing copyright,
choose the appropriate reason in
the reporting menu.

Building the habit of reporting fake
accounts is not just a technical task, it’s part
of a journalist’s responsibility to maintain
trust and credibility.

By teaching this skill systematically,
newsrooms empower their teams to act
swiftly against impersonation and misin-
formation, reinforcing the integrity of their
reporting and protecting the public from

deception.



Quick Exercises for Journalists on
Information Integrity

1. Information Integrity

EXercise: Find a recent article you wrote or edited.

« Highlight three facts or claims.

« Double-check each one using a trusted source (official
website, press release, or fact-checking platform).

+ Note any changes you would make if new info came
to light.

Godal: Build a habit of re-verifying even after publishing.

2.Misinformation / Disinformation /
Malinformation

EXercise: Read three recent v iral social media posts related to news.

« For each post, ask:

« s this false but shared with good intent?
(Misinformation).

« Is it false and shared to trick people?
(Disinformation).

« Isit true but harmful or misleadingly framed?
(Malinformation).

« Write down your reasoning for each.

Goal: Practice distinguishing between types of harmful information.
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3. Coordinated Inauthentic Behavior (CIB)

Exercise: Picka trending topic on Facebook or X (Twitter).
« Look through 10-15 related posts. Ask:

« Are any accounts posting the same text or link?.
« Do they look real (photos, bio, activity)?

« Is there a spike in activity from new or anonymous accounts?

« Document signs that may suggest coordination.

Goal: Develop instincts to spot possible manipulation networks.

4. Responsible Journalism & Fact-Checking

Exercise: Choose a headline or story idea you've been working on.

« Try debunking it yourself using three tools:

» Reverse image search (Google Images or TinEye).
+ Google Fact Check Explorer

« Searching for the quote or claim in a reputable news outlet.

+ Make a note of anything that was harder than expected to verify.

Goal: Strengthen your personal fact-checking workflow.

These exercises can be done individually or in newsroom workshops.
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Step-by-Step Fact-Check Example

Claim:

A viral Facebook post claims that“a major earthquake hit
Vientiane, Laos, on 6 August, 2025, causing multiple buildings
to collapse”.

Step 1: Break Down the Claim
Ask:

« What is being claimed?
» When did it happen?

» Where did it happen?

« Who is affected?

Key elements to verify:

« Date: August 6, 2025

« Place: Vientiane, Laos

« Event: Earthquake

« Consequence: Collapsed buildings

Step 2: Check Official Sources

Tool: Official government or institutional websites

Goal: Confirm whether an earthquake occurred in
Vientiane on that date.

Result: No earthquake recorded in or near Vientiane
on August 6.
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Step 3: Reverse Image Search

The viral post contains an image of a collapsed build-
ing. Let’s check if this photo is real or recycled.

Tool:
« Google Reverse Image Search: images.google.com
« TinEye: tineye.com

Goal: Find the original source of the image.

Result: The image first appeared in 2021 from an
earthquake in Indonesia, not from Laos.

Step 4: Search News Archives and
Trusted Outlets
Tool:
« Use Google News search: news.google.com

« Search: earthquake Vientiane August 6 2025

Goal: See if any reputable outlets (e.g. Lao National TV, Vientiane
Times, AFP, Reuters) have reported the same incident.

Result: No credible news outlet is reporting an earthquake in
Vientiane on that date.

Step 5: Examine the Source of the Post

Tool: Social media profile investigation.

« Click on the Facebook poster’s profile.

« Check: Is it a real person? Does the account
have a history of posting false content?

« Use CrowdTangle (if available to you) or X
account audit tools to check behavior patterns.

Goal: Assess credibility of the original poster.

Result: The account was created just two weeks
ago and has shared multiple posts with

alarming but unverified claims.
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Step 6: Look for Possible Coordination
or Trend Manipulation

If multiple accounts are sharing the same claim...
Tool:

« Hoaxy (hoaxy.osome.iu.edu) to visualize how the claim spreads.
« Botometer (botometer.osome.iu.edu) to check if the accounts
are likely bots.

« CrowdTangle (if part of a newsroom or platform partner)

Goal: See if this is part of a coordinated inauthentic campaign.

Result: Multiple newly created Facebook pages share the same
post, often at the same time, a possible sign of CIB.

Step 7: Publish or Report Responsibly

You now have enough evidence to say:

No earthquake happened in Vientiane on August 6.

The image used is from a 2021 earthquake in Indonesia.

The post appears to be misleading and possibly part of coordinated
false information sharing,

Your story might read:
“No Earthquake in Vientiane: Viral Photo Misleads Users Online ”

Recap of Tools:
Purpose: Tool:
« Verify event « USGS, Laos Meteorology Department
. Image check « Google Reverse Image, TinEye
o News check « Google News
« Source credibility « Facebook, CrowdTangle
« Network behavior « Hoaxy, Botometer
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Mislabeling someone’s claim as
false could itself be challenged

as defamatory
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Xlll. Why Fact-Checking Can
Protect You Legally

Fact-checking doesn’t just help get the facts right, it can also help
your newsroom avoid legal trouble.

This isn't legal advice (for that, you might want to talk to a media
lawyer), but here are a few legal risks that fact- checking can help catch:

Defamation:

Publishing false, damaging claims about someone can
lead to a lawsuit, especially if the person is not a public figure.

Fact-checking can catch untrue or unclear claims and
confirm them with reliable sources.

Invasion of Privacy:

If a story shares private details that aren’t clearly in the
public interest, or gathers info in unethical ways (like hidden
cameras or trespassing), it could be a problem.

Fact-checkers can help spot these red flags.

Copyright Infringement:

You can usually refer to other work under“fair use,”but
not always.

Fact-checkers can flag reused content so editors can decide
if legal advice is needed.

Plagiarism:

Copying someone else’s words or ideas, even if it’s not
illegal, damages trust and your publication’s reputation.

Fact-checkers may spot phrases or info taken too closely
from source material.

! Keep Your Records !
Save your notes, sources, and files, digitally or in print, so
you can respond if someone challenges your story later.

« Stay organized: You may need to find info months or years later.
« Stay secure: Protect sensitive documents, especially for anonymous sources.
« Know the time limit: Keep records long enough to meet local legal requirements.
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Internal Fact-Checking vs. External Fact- Checking

Aspect

Definition

Goal

Workflow

Challenges

legal
consider-
ations

Resources
Needed

Internal Fact- Checking

Verifying content produced by
your own newsroom or organi-
zation before publication.

Accuracy, credibility, and
legal protection for your own
content.

Editors or fact- checkers review
drafts, confirm sources, check
numbers, cross-check state-
ments.

Limited mainly to your own re-
porting practices; easier access
to sources.

Reduces risk of defamation,
invasion of privacy, copyright
infringement, plagiarism (as you
outlined).

Internal style guides, access
to primary sources, checklists,
newsroom policies.
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External Fact-Checking

Verifying claims or information
produced by others, such as po-
litical figures, other media, or
social media posts.

Public accountability, prevent-
ing misinformation, and main-
taining trust in your reporting

Investigative: might involve
contacting original sources,
consulting experts, analyzing
data, reviewing public records.
Often slower because info isn’t
under your control.

Requires verification of external
sources you might not control;
potential pushback or disputes
over claims.

Adds complexity: if you publish
corrections or ratings of others’
statements (true/false, mislead-
ing), you can risk defamation
claims if not careful—so rigorous
documentation is critical.

Broader access to experts, data-
bases, fact-checking networks,
public records, and often a more
formal method for documenting
verification steps.



How External Fact-Checking Changes the Process

1. Verification Steps Are More Intensive

« You may need to reach out to original sources, track
down public records, or consult independent experts.
« Cross-referencing is key—cannot assume the other
source is trustworthy.

2. Evidence Documentation

« Since your claims are about someone else’s statements,
you need airtight records of how you verified the facts
to protect against legal exposure.

3. Transparency Is Crucial

« Clearly explain what you checked, how you did it,
and any limitations. For example: “Statement X is
rated false based on public records from agency Y and
expert analysis from Z.”

4. Editorial Judgment

« External fact-checking may involve deciding how
to report something: do you just correct the record,
report the context, or rate a claim as false/misleading?
Each has reputational and legal considerations.

5. Legal Risk Considerations

« You're assessing the risk of publishing judgments
about others. Even a careful fact-check could trigger
pushback if someone claims defamation. That’s why
external fact-checks often involve legal review.
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Why Fact-Checking Protects You Legally

« For internal fact-checking, the legal safeguards are more straightfor-
ward: check for defamation, privacy violations, copyright, and plagiarism
in your own content.

« For external fact-checking, the same legal principles apply, but the
stakes are higher:

« Mislabeling someone’s claim as false could itself be chal-
lenged as defamatory.

« Privacy or copyright issues are generally less relevant
since you're reporting on someone else’s public statements.

« Documentation and expert consultation are even more
critical.

Bottom line: Internal fact-checking focuses on pre-

@ venting your newsroom from getting into legal trouble.

External fact-checking focuses on accurately assess-

ing others’ statements while avoiding new legal exposure.

The processes overlap in verification rigor, but external

fact-checking is more investigative, legally sensitive, and
resource-intensive.
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XIV. Responding to Fake News

When false or manipulated news is identified:

« Debunk it: Write a report with verified facts, citing credible
sources. Use images or videos when possible.

+ Reportit on social media: Facebook, TikTok, and X have built-
in tools for reporting misinformation

« Collaborate with other outlets: Share fact- check findings
across networks to increase reach.
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XV. Why It Matters

Fact-checking takes time and effort, but it protects
your publication, your reporters, and your readers.
Mistakes don’t just hurt one story. They damage trust
in the media as a whole.

Most of all, we owe readers the truth. That’s the
job.

Final Fact-Checking Checklist for
Journalists

Before hitting publish, journalists should take a moment to ensure
their work is accurate, fair, and reliable. This quick checklist can help
confirm that every fact, quote, and image stands up to scrutiny.

Before publishing:
« Have I verified the info with reliable sources?
« Have I fact-checked key claims, photos, or quotes?

« Is the source of this information clear and trust-
worthy?

« Could this be manipulated or taken out of context?

« Have I used tools or databases to confirm or de-
bunk?

« If unsure, have I labeled it clearly?
By running through this checklist, journalists can reduce errors,
build trust with their audience, and uphold the integrity of their re-

porting. Accuracy isn’t just a step in the process, it’s the foundation of
credible journalism.
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Recommended Resources for Newsrooms
« First Draft News: firstdraftnews.org
(guides on verifying online content).

« International Fact-Checking Network (IFCN): pointer.org/ifcn

« Reuters Digital Verification Toolkit: reutersinstitute.politics.
ox.ac.uk

+ Reporters Without Borders (RSF) - Journalism Trust Initiative :
journalismtrustinitiative.org

Your credibility is your mostimportant asset.

Keep information clean, clear, and true, your readers deserve noth-
ing less.

These trusted resources offer valuable support for newsrooms
striving to uphold accuracy and integrity. By using them, journalists can
strengthen their reporting and maintain the trust of their audiences.

After all, credibility is the foundation of quality journalism, keeping
information clear, honest, and reliable is what readers deserve most.
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This manual is subject to periodic review and revision

Given the fast-paced evolution of the internet, social media platforms,
and regional political dynamics, regular updates will ensure that the
guidance remains relevant and effective.
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APPENDIX

How to Report Fake Accounts on
Social Media

Reporting Fake Facebook Pages

1. Go to the page.

2. Tap three dots (- ) below the cover photo.

3. Select Report Page.

4. Choose reason (e.g. fake profile, impersonation, false info).

5. Submit.

Reporting Fake TikTok Accounts
« From App or Web:

1. Go to profile — Share/Options.
2. Tap Report — Choose Report account.
3. Select reason —Submit.

Case Studies
Tiger in Vientiane Hoax

« Viral Facebook post showed a tiger near
That Luang,

« Reverse image search revealed it came from
India (2020).

« No local media or authorities confirmed it.
« Vientiane Zoo denied the rumor.

« Conclusion: The story was fake.

Flood Photo Misinformation

« Viral image claimed Vientiane was flooded.

« Used tools: Yandex, Metadata2Go, Google Maps,
AccuWeather.

« Found the photo was old, unrelated to Laos.

« Conclusion: Misinformation debunked with
OSINT.
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